
Hi! I’m Alice 
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◼ Who am I and who is Avaaz?
◼ Activism 101 
◼ Art, photography, and design as an essential 

part of campaigning 
◼ Culture campaigning 
◼ Employee rebellion -- Pushing for change from 

the inside



What’s my 
background?
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◼ Art & Economics BA
◼ PR and Marketing in Dutch Music Industry
◼ New Media & Digital Culture, MA 
◼ Marketing & Consultancy Berlin Startup scene
◼ Head of Marketing at Betahaus Berlin 
◼ …. a new journey - at Avaaz 
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“Avaaz is, a global citizens movement with over 64 million members worldwide, 
campaigning on a wide range of pressing global, regional, and national issues; from 
climate change and biodiversity to disinformation, net neutrality, human rights, and 
equality. Avaaz takes action with petitions, media campaigns, direct actions, lobbying, 
offline protests, and events. It’s "the globe's largest and most powerful online activist 
network" according to The Guardian. “ 
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You don’t need to work at an campaigns 
organisation, NGO or charity, in order to
be a changemaker
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Where do you start? 

◼ What do you want to change?
◼ What problem are you trying to solve
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What do you care about? 
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Spot a campaign: crisis + opportunity = 
“crisitunity” 



 

17

 



 

18

 



 

19

 Who is the key decision maker?
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 Think about the issue you 
identified and you care 
about. 

What questions would you ask 
yourself in order to come up with 
a “crisitunity”? 

What could a strategy look like? 
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Campaigns 
Strategy  It could look like… 
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Legal Duty of vigilance - France, 
Court case by FOE

Pressure on 
the ground

Activist groups in Uganda 
and Tanzania rallying and 
protesting 

Governmental Advocacy with Uganda, 
Tanzania, and France 

Public 
Awareness

Petition of 1 million citizens 
calling on CEO to stop 
pipeline (publishing power)

Media 
attention

Big ad in Financial Times 
putting CEO in the spotlight

Direct Actions thousands of citizens writing 
to the CEO on Twitter calling 
on him to be a better leader

Elements 

Connection

Heroes Journey

Pressure

 

Threat; legal, 
financial, etc. 

Employee 
Rebellion Employees speaking out and 

asking critical questions. 

Spotlight 
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so… Does it work? 
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let’s take a step back.
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A. Art, photography, and design as an essential part of 
campaigning 

B. Culture campaigning 
C. Employee rebellion -- Pushing for change from the inside 
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A. Art, photography, and design ---
an essential part of campaigning 

- Public art installations to create a news moment 
and contribute to long-term pressure
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A. Art, photography, and design --
an essential part of campaigning 

- Symbolising invisible issues:
Images for media coverage.  
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A. Art, photography, and design --
an essential part of campaigning 

- Hard-hitting ads  
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B. Culture Campaigning
- Representation: how we see the world  



51

What issue do you feel is misrepresented in our world today? 
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http://www.youtube.com/watch?v=jTKqayNpYq4
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B. Culture Campaigning
- The endless possibilities of the internet:

Unleashing engagement, 
Building movements, 
Effective action.
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C. Employee Rebellion: Pushing for change from the inside 
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 Points of Light 
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Do you want to do something new, different, or more? 
Let’s discuss! 
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Want to watch a film? 

- David Attenborough -- A life on our planet (Climate) 
- 13th (Racism, Incarceration) 
- The Social Dilemma (Social media) 
- The trial of the Chicago 7 (the 60s, Human Rights) 
- The Life and Death of Martha P. Johnson (LGTBQ+, Racism) 
- Feminists. What were they thinking? (equality, feminism)
- Cowspiracy (Climate, animal rights) 
- How to change the world (Climate, Greenpeace) 
- The Game Changers (Veganism, athletes)
- Suffragette (equality, feminism) 
- Explained: The Racial Wealth Gap (Racism, Inequality)



THANK YOU! 

Does anyone have any questions?

alicevalerienell@gmail.com
www.avaaz.org

        Or find me on 
         Twitter / Instagram
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mailto:alicevalerienell@gmail.com
http://www.avaaz.org
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My top tips for positive change? 

- Be true to yourself
- Vote, vote, vote
- Eat less animal produce
- Buy less, choose well, make it last. 
- Educate yourself. Ignorance is a choice.  
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 THE END 


